Reports & Dashboards
Reports & Dashboards in StackLogix is a single command centre where leadership can track performance across Sales, Inventory, Purchases, Payments, Marketing, and ML Forecasting. Every dashboard combines trend charts, distribution charts, KPI cards, and data tables with rich filters and flexible date ranges (Day / Week / Month / Quarter / Year / Custom), so you can move from a high-level view into very specific segments in a few clicks.

Cross‑module capabilities (common to all dashboards)
· Flexible Date Controls
All major charts (sales, profit, inventory, purchases, payments, marketing performance) can be viewed by day, week, month, quarter, year, or a custom date range. This lets you compare short spikes vs long‑term patterns and align analysis with your financial or planning cycles.
· Rich Filtering & Drill‑Down
Each section offers multi‑dimensional filters (e.g., by channel, category, warehouse, vendor, payment method, gateway, customer, campaign, material). Selecting a filter immediately refreshes the charts and tables, allowing precise, real‑time drill‑downs without running separate reports.
· Visual + Tabular Views
KPIs and charts give top‑line and trend insight, while supporting data tables allow sorting, search, and one‑click export for deeper analysis or board presentations.

Sales
· Sales Overview & Trend Charts
Sales performance is visualized through revenue and units‑sold trend charts with date controls (Day / Week / Month / Quarter / Year / Custom). Leaders can quickly see seasonality, campaign impact, and month‑over‑month changes, then narrow down to any specific window.
· Sales by Channel & Segment Distribution
Interactive distribution charts (e.g., donut charts) show how sales are split across channels, states, and categories. Filters allow you to switch between “View by Channel / State / Category” and re‑run the same date window, making it easy to answer, “where are we winning?” from multiple angles.
· Gross Profit Trend & Profit Distribution
Separate charts track gross profit over time and profit split across segments (category, channel, state, product), using the same flexible date ranges. This allows leadership to focus not just on where sales are happening, but where value creation is strongest.
· Sales KPIs & Data Table
High‑level KPIs (e.g., total sales, gross profit) are supported by a filterable, sortable sales table with built‑in month and channel filters. Users can align the date filters on charts and tables to get a coherent story from top‑line to row‑level.

Inventory
· Inventory KPI Cards with Date Awareness
Six KPI cards summarize total inventory value, available stock, reserved stock, SKUs in stock, low‑stock, and out‑of‑stock. These metrics are based on the latest inventory movements within the selected date period, giving a time‑sensitive view of stock health.
· Inventory Data Table with Multi‑Filters
The SKU‑level table can be filtered by warehouse, category, holding status (holding / in stock / low stock), and movement type (dispatch vs receivables), and aligned with a chosen time frame. This lets operations examine, for any period, how stock was distributed and where risk built up.
· Status & Movement Visualization
Inline visual status indicators (In Stock / Low Stock / Out of Stock) together with date and movement filters help teams pinpoint which SKUs in which warehouses became risky within a specific window (for example, “last 30 days in Maharashtra for Diamonds”).

Purchases
· Procurement KPI Summary with Time Filters
Purchase KPIs (total purchased value, available stock received, reserved/pending quantities, low‑stock items, out‑of‑stock) are all responsive to selected date ranges. This tells purchase managers how procurement has performed in a given period, not just cumulatively.
· Purchase Records Table with Vendor & Condition Filters
The purchases table supports filters for vendor, category, condition (damaged / delivered), and quality (pass / fail), along with date controls. This allows targeted questions like “How did Vendor X perform on Bridal category in the last quarter?” to be answered rapidly.
· Delivery & Quality Tracking over Time
Because dates, statuses, and quality are all visible and filterable, leadership can review on‑time delivery and quality outcomes over different periods, and use that to guide vendor negotiations and sourcing strategy.

Payments
· Payments KPI Dashboard with Period Selection
Key metrics like total revenue collected, total payment attempts, completed payments, and failed payments respect the chosen date window. Finance can instantly compare, for example, payment performance this month vs last quarter.
· Payment Transactions Table with Deep Filters
The payments table can be filtered by customer, payment method, gateway, and status, combined with a date range. This is crucial for understanding patterns such as high‑value customer behaviour, gateway reliability, or payment risk in specific periods.
· Gateway & Method Performance Over Time
Using date and gateway/method filters together, teams can quickly see which combinations (e.g., UPI via Razorpay in the last 90 days) are contributing most to success or failures.

Marketing
· Marketing KPI Cards with Period Spend & Performance
KPIs for active channels, connected accounts, and total marketing spend are evaluated for the selected period, providing a clean view of how broadly and intensely the brand has been marketed over that timeframe.
· Marketing Channels Details with Date‑Aligned Spend
The channel table displays monthly spend, status, and last sync per channel, aligned with the reporting month or custom range. Filters and sorting help identify which channels are currently active and where spend has been concentrated.
· Channel‑Level & Campaign Analytics with Date Filters
On drill‑down pages (e.g., Email Marketing Analytics), charts and KPIs (spend, revenue, ROAS, conversions, impressions, clicks) all support date filtering, so performance can be viewed by month, quarter, or custom campaign period. The Campaign Performance table uses the same date context, ensuring campaign metrics are interpreted in the correct time window.

ML Monitoring
· Forecasting Overview with Period‑Aware Metrics
The overview shows number of active models, average accuracy, and top/low‑performing materials based on the most recent model evaluations. While not a “date picker” in the traditional sense, it reflects performance for the latest evaluation window and can be refreshed as new runs complete.
· Accuracy & Model Distribution Charts
Charts such as “Model Accuracy by Material” and “Best Model Distribution” let users visually compare performance across materials and algorithms for the current evaluation period. This makes it clear where the forecasting layer is reliable vs where it’s fragile.
· Detailed Material‑Level View & Summary Table
Each material’s detailed card and all‑materials table include accuracy, error metrics, best model, status, and sample size for the latest time window. From there, actions like “View Details” or “View in Product Selector” connect model performance directly to the purchase and inventory planning workflows.

